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SPECIAL ADVERTISING SECTION

Condos offer buyers luxury amid options

By Vicki Powers
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Prudential California Realt
“A lot of the people purchasing condos downtown as sec-
ond homes are over the age of 50 and are looking for a ‘hip
and happening’ lifestyle,” Smith s. lfe.
The opportuniry yle—it’s a new concept
to San Diego.”
Approximately
chased in the downtown San Diego ZIP code in 2006 have a
property tax bill sent to a different ZIP code, according to Data-
Quick, a La Jolla—based research firm—in contrast to 18 percent
of buyers countrywide with tax bills sent elsewhere, This 11 per-
r likely points to
in second-home purchases. While the number of sales in the
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percent of those purchasing from a different ZIP code inc
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tripled in the area. As a result, the number of people living in
downtown San Diego more than doubled to 30,000. By 2008, an
estimated 9,000 new condo units are expected to be completed.

g the city’s latest housing boom, condo construction

Why Downtown?
The downtown area is currently a buyers’ market, according to

Colleen Correr, a broker associate for Prudential California Re-

alty who specializes in selling in the downtown market. If peo-
ple are looking for a second home, she says, downtown has
some particularly good deals, but it’s not the time to make
money. Eighteen months ago, people were “flipping” condos
extremely quick and making $100,000 to $200,000 on the sale.
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“I saw ‘performance chasers’ watch people make this money Forzons

and then buy a condo themselves without good advice,” Cortter - living room

“They would buy a new construction and then sell—but

s
there was too much of the same thing for sale,”

Renee Oral, a Realtor at RLM West,
Diego allows homeowners a fun lifestyle with easy access to
Clll(ll r;ll RI'N.I ente
Oral and her husband, Burhan, live in Rancho
6,300-square-foot home. They purchased a condo downtown
in 2003 as an investment. Their condo in Pinnacle Museum
Tower has 2,100 square feet and provides a place for them to
stay on the weekends—and a full-time residence for their son.
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“It’s a nice change from suburban living,“ Oral says. “We'll

also stay downtown somertimes after seeing a play or other en-
ing the week.”

David Andaleon moved from the San Francisco Bay Area
2001 when his company offered him the oprion to telecom-
mute. He and his wife had always liked the idea of living in
San Diego, especially with family in wwn. The move forced
them to scale down to the 1,600-square-foot condo they pur-

tertainment downtown du

chased —25 percent smaller than their Bay Arca townhouse,
“It was a big process to pare down before and after the

s. “Bur our lifestyle is a lot simpler now.”

The couple made changes to the condo before it was

move,” Andaleon sa
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complete by negoriating with the builder. They removed two
walls to make the kitchen and bedroom larger, since they de-
sired loft living with lots of open rooms.

Downtown offers a number of conveniences for the An-

daleons. They have easy access to 100 restaurants within a
quarter-mile walk from their condo. They downsized to one
car frrom [hrL‘L‘ and are n:n[ing out !|'|cir extra ]JElTk ng space.

In 2003, Andaleon and his wife also purchased a 600-
-foot studio downtown in Lirte Iraly as an experiment.
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This has proved to be a great investment
vacant for two hours since the purchase.

Downtown Trends

Imagine purchasing two penthouses in downtown San Diego
and removing walls to create a 4,400-square-foot Tuscan villa
situated inside an ultra-urban condominium. Tharts just one
mple of the effort condo buyers make to bring their affluent
styles downtown.

“At this level of the marker, people just do what they

ays Jaimi Jul
San Diego’s Artisan Design Studio. She has seen the cost of
downtown condominium project changes and additions rang-
ing from $10,000 to $250,000. Her firm offers a number of
services for homeowners and developers, including design con-
sulting, home furnishing, pre- and post-closing construction
()‘E‘[i(‘ll,\ '\"‘({ llrl‘ﬂ“ {'xpﬁrti\&

Thompson sees a number of trends for the second-home
market in downtown San Diego. Many renovations involve
nsist on Interior designed by

ian Thompson, president and owner of

electrical and lighting changes. Condo dwellers also
keeping their space more open and flexible. They use decorative Artisan Design Studio
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glass as an accent and decorative glass pan-
els as room dividers.

“We help our clients understand what
goes into an urban environment,” she says.
“They want options. Developers work hard
with the builder to provide customization
features.”

She believes that the frenzy has slowed
down. Those who now buy condos down-
town now, Thompson says, do so to enjoy
and live in them rather than flip them for
sale. “It’s a better-quality buyer,” she says.



